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Penelitian ini bertujuan untuk mengetahui pengaruh daily tour service 
quality terhadap behavioral intention di Leebong Island Belitung. Jenis penelitian 
yang digunakan adalah deskriptif dan verifikatif dengan metode yang digunakan 
adalah explanatory survey. Sampel dalam penelitian ini sebanyak 109 responden 
yaitu wisatawan yang melakukan kegiatan one day trip island hopping di Leebong 
Island Belitung, sampel diambil dengan menggunakan teknik yaitu purposive 
sampling. Analisis statistik yang digunakan dalam penelitian ini adalah teknik 
analisis regresi linier berganda dengan bantuan aplikasi SPSS 25 For Windows. 
Berdasarkan pengujian diperoleh hasil bahwa secara simultan daily tour service 
quality berpengaruh signifikan terhadap behavioral intention. Secara parsial, dua 
dimensi yakni transportation dan visits and activities berpengaruh signifikan 
terhadap behavioral intention namun tidak terdapat pengaruh signifikan pada dua 
dimensi lainnya yaitu tour guide dan food and beverage terhadap behavioral 
intention. 
 
Kata Kunci : Daily Tour Service Quality, Behavioral Intention,  
  
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 




LEMBAR HAK CIPTA ........................................................................................ ii 
LEMBAR PENGESAHAN .................................................................................. 3 
SURAT PERNYATAAN ..................................... Error! Bookmark not defined. 
ABSTRAK ............................................................................................................. 4 
ABSTRACT .......................................................... Error! Bookmark not defined. 
KATA PENGANTAR .......................................... Error! Bookmark not defined. 
UCAPAN TERIMA KASIH ............................... Error! Bookmark not defined. 
DAFTAR ISI .......................................................................................................... 5 
DAFTAR TABEL ................................................ Error! Bookmark not defined. 
DAFTAR GAMBAR ............................................ Error! Bookmark not defined. 
BAB I ..................................................................... Error! Bookmark not defined. 
Pendahuluan ......................................................... Error! Bookmark not defined. 
1.1 Latar Belakang Penelitian ............................ Error! Bookmark not defined. 
1.2 Rumusan Masalah ........................................ Error! Bookmark not defined. 
1.3  Tujuan Penelitian ........................................ Error! Bookmark not defined. 
1.4 Kegunaan Penelitian..................................... Error! Bookmark not defined. 
BAB II ....................................................................... Error! Bookmark not defined. 
Kajian Pustaka, Kerangka Pemikiran dan Hipotesis ......... Error! Bookmark not 
defined. 
2.1 Kajian Pustaka .............................................. Error! Bookmark not defined. 
2.1.1 Konsep Behavioral intention ................. Error! Bookmark not defined. 
2.1.2 Konsep Daily tour service quality......... Error! Bookmark not defined. 
2.1.3 Penelitian terdahulu ............................... Error! Bookmark not defined. 
2.2 Kerangka Pemikiran ..................................... Error! Bookmark not defined. 
2.3 Hipotesis ....................................................... Error! Bookmark not defined. 
BAB III ...................................................................... Error! Bookmark not defined. 
Metodologi Penelitian .............................................. Error! Bookmark not defined. 
3.1 Objek Penelitian ...................................... Error! Bookmark not defined. 
3.2 Metode penelitian .................................... Error! Bookmark not defined. 
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
3.2.1  Jenis penelitian dan Metode yang digunakan. Error! Bookmark not 
defined. 
3.2.2  Operasional Variabel ........................ Error! Bookmark not defined. 
3.2.3 Jenis dan Sumber Data ..................... Error! Bookmark not defined. 
3.2.4 Populasi, Sampel dan Teknik sampling ......... Error! Bookmark not 
defined. 
3.2.5 Teknik Pengumpulan Data ............... Error! Bookmark not defined. 
3.2.6 Pengujian Validitas dan Realibilitas Error! Bookmark not defined. 
3.2.7 Analisis Data .................................... Error! Bookmark not defined. 
BAB IV ...................................................................... Error! Bookmark not defined. 
Hasil Penelitian dan Pembahasan .......................... Error! Bookmark not defined. 
4.1 Profil Perusahaan, Karakteristik dan Pengalaman Pengunjung ........... Error! 
Bookmark not defined. 
4.1.1 Profil Perusahaan .................................. Error! Bookmark not defined. 
4.1.2 Profil Wisatawan yang melakukan One day trip island hopping di 
Pulau Leebong Belitung berdasarkan Identitas dan Pengalaman .......... Error! 
Bookmark not defined. 
4.2 Gambaran Daily Tour Service Quality pada kegiatan One day trip island 
hopping di Pulau Leebong Belitung ................... Error! Bookmark not defined. 
4.2.1 Tanggapan Wisatawan terhadap Transportation pada kegiatan One day 
trip island hopping di Pulau Leebong Belitung ........... Error! Bookmark not 
defined. 
4.2.2 Tanggapan Wisatawan terhadap Tour Guide pada kegiatan One day trip 
island hopping di Pulau Leebong Belitung .... Error! Bookmark not defined. 
4.2.3 Tanggapan Wisatawan terhadap Food and Beverage pada kegiatan One 
day trip island hopping di Pulau Leebong Belitung .... Error! Bookmark not 
defined. 
4.2.4 Tanggapan Wisatawan terhadap Visits and Activities pada kegiatan One 
day trip island hopping di Pulau Leebong Belitung .... Error! Bookmark not 
defined. 
4.2.5 Rekapitulasi Tanggapan Wisatawan terhadap Daily Tour Service 
Quality pada kegiatan One day trip island hopping di Pulau Leebong 
Belitung .......................................................... Error! Bookmark not defined. 
4.3 Gambaran Behavioral Intention pada kegiatan One day trip island hopping 
di Pulau Leebong Belitung ................................. Error! Bookmark not defined. 
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
4.3.1 Tanggapan Wisatawan terhadap Behavioral Intention pada kegiatan 
One day trip island hopping di Pulau Leebong Belitung .... Error! Bookmark 
not defined. 
4.3.2 Rekapitulasi Tanggapan Wisatawan terhadap Behavioral Intention pada 
kegiatan One day trip island hopping di Pulau Leebong Belitung ........ Error! 
Bookmark not defined. 
4.4 Pengaruh Daily Tour Service Quality terhadap Behavioral Intention Pada 
kegiatan one day trip island hopping di Pulau Leebong Belitung ............. Error! 
Bookmark not defined. 
4.4.1 Hasil Uji Asumsi Regresi ...................... Error! Bookmark not defined. 
4.4.2 Hasil Pengujian Korelasi dan Koefisien Determinasi Error! Bookmark 
not defined. 
4.4.3 Pengujian Hipotesis Melalui Uji Signifikansi Secara Simultan (Uji F)
 ........................................................................ Error! Bookmark not defined. 
4.4.4 Pengujian Hipotesis Melalui Uji Signifikansi Secara Parsial (Uji t)
 ........................................................................ Error! Bookmark not defined. 
4.4.5 Model Persamaan Regresi Berganda Pengaruh Daily Tour Service 
Quality Terhadap Behavioral Intention ......... Error! Bookmark not defined. 
4.5 Implikasi Hasil Temuan Penelitian .............. Error! Bookmark not defined. 
4.5.1 Temuan Penelitian Bersifat Teoritik ..... Error! Bookmark not defined. 
4.5.2 Temuan Penelitian Bersifat Empirik ..... Error! Bookmark not defined. 
BAB V ........................................................................ Error! Bookmark not defined. 
Kesimpulan dan Rekomendasi ............................... Error! Bookmark not defined. 
5.1 Kesimpulan .................................................. Error! Bookmark not defined. 
5.2 Rekomendasi ................................................ Error! Bookmark not defined. 
Daftar Pustaka .......................................................... Error! Bookmark not defined. 
LAMPIRAN .............................................................. Error! Bookmark not defined. 
 
  
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
Daftar Pustaka 
Albayrak, T. (2018). Classifying Daily Tour Service Attributes by Three- Factor 
Theory of Customer Satisfaction. Journal of Quality Assurance in 
Hospitality & Tourism, 19(1), 112–125. 
https://doi.org/10.1080/1528008X.2017.1343169 
Amstrong, R. W., & Mok, C. (1995). Leisure travel destination choice criteria of 
Hong Kong residents. Journal of Travel & Tourism Marketing, 4(1), 99–104. 
Azwar, S. (2011). Sikap dan Perilaku. In Sikap Manusia Teori dan 
Pengukurannya (p. 11). 
Baker, D. A., & Crompton, J. L. (2000). Quality, satisfaction and behavioral 
intentions. Annals of Tourism Research, 27(3), 784–804. 
Belitunginfo.com. (2018). Belitung Menjadi Daya Tarik Wisatawan Lokal Dan 
Mancanegara. Retrieved February 28, 2020, from 
http://www.belitunginfo.com/berita/belitung-menjadi-daya-tarik-wisatawan-
lokal-dan-mancanegara/ 
Caber, M., & Albayrak, T. (2016). Assessing daily tour service quality : A 
proposal for a DAILYSERV scale. Journal of Destination Marketing & 
Management, (1), 1–8. https://doi.org/10.1016/j.jdmm.2016.06.007 
Cahyanti, M. M., & Anjaningrum, W. D. (2017). Meningkatkan niat berkunjung 
pada generasi muda melalui citra destinasi dan daya tarik kampung wisata. 
Jibeka, 11(1), 35–41. 
Canny, I. U. (2013). An empirical investigation of service quality, tourist 
satisfaction and future behavioral intentions among domestic local tourist at 
Borobudur Temple. International Journal of Trade, Economics and Finance, 
4(2), 86. 
Chalip, L., Green, B. C., & Hill, B. (2003). Effects of Sport Event Media on 
Destination Image and Intention to Visit. Journal of Sport Management, 
17(3), 214–234. 
Chan, A., Hsu, C. H. C., Baum, T., & Baum, T. (2015). The Impact of Tour 
Service Performance on Tourist Satisfaction and Behavioral Intentions : A 
Study of Chinese Tourists in Hong Kong. Journal of Travel & Tourism 
Marketing, (May), 37–41. https://doi.org/10.1080/10548408.2014.986010 
Chen, C. (2008). Investigating structural relationships between service quality , 
perceived value , satisfaction , and behavioral intentions for air passengers : 
Evidence from Taiwan. Transportation Research, 42, 709–717. 
https://doi.org/10.1016/j.tra.2008.01.007 
Chen, C., & Chen, F.-S. (2010). Experience quality, perceived value, satisfaction 
and behavioral intentions for heritage tourists. Tourism Management, 31(1), 
29–35. 
Chen, C., & Tsai, D. (2007). How destination image and evaluative factors affect 
behavioral intentions ? Tourism Management, 28, 1115–1122. 
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
https://doi.org/10.1016/j.tourman.2006.07.007 
Chen, M.-F., & Tung, P.-J. (2014). Developing an extended Theory of Planned 
Behavior model to predict consumers’ intention to visit green hotels. 
International Journal of Hospitality Management, 36, 221–230. 
Chen, Y. C., Shang, R. A., & Li, M. J. (2014). The effects of perceived relevance 
of travel blogs’ content on the behavioral intention to visit a tourist 
destination. Computers in Human Behavior, 30, 787–799. 
https://doi.org/10.1016/j.chb.2013.05.019 
Cooper, D. R., & Schindler, P. S. (2014). Business Research Method : 12th 
Edition. 
Dinas pariwisata Kabupaten Belitung. (2019). Data Arus Kunjungan Wisatawan 
ke Kabupaten Belitung. Retrieved September 5, 2019, from 
dispar.belitungkab.go.id 
Han, H., Back, K.-J., & Barrett, B. (2009). Influencing factors on restaurant 
customers’ revisit intention: The roles of emotions and switching barriers. 
International Journal of Hospitality Management, 28, 536–572. 
Han, H., Hsu, L.-T., & Sheu, C. (2010). Application of the Theory of Planned 
Behavior to green hotel choice: Testing the effect of environmental friendly 
activities. Tourism Management, 31(3), 325–334. 
Han, H., & Jin, H. (2015). International Journal of Hospitality Management Hotel 
customers ’ environmentally responsible behavioral intention : Impact of key 
constructs on decision in green consumerism ଝ . International Journal of 
Hospitality Management, 45, 22–33. 
https://doi.org/10.1016/j.ijhm.2014.11.004 
Hawkins, D. I., Mothersbaugh, D. L., & Best, R. J. (2007). Consumer Behavior: 
Building Marketing Strategy (10th ed.). Pennsylvania: McGraw-Hill/Irwin. 
Hidayah, S. A., & Amory, I. D. G. R. A. (2016). Statistik Profil Wisatawan 
Mancanegara 2016. Jakarta: Kementerian Pariwisata Deputi Bidang 
Pengembangan Kelembagaan Kepariwisataan Asisten. 
Ho, C., & Lee, Y.-L. (2007). The development of an e-travel service quality sqale. 
Tourism Management, 28(6), 1434–1449. 
Holland, J., & Leslie, D. (2017). Tour Operators and Operations Development, 
Management and Responsibility (1st ed.). CABI. 
Hunter, G. L. (2006). The role of anticipated emotion, desire, and intention in the 
relationship between image and shopping center visits. International Journal 
of Retail & Distribution Management, 34(10), 709–721. 
Ingram, D. R., Clarke, D. R., & Murdie, R. A. (1978). Distance and the decision 
to visit an emergency department. Social Science & Medicine. Part D : 
Medical Geography, 12(1), 55–62. 
Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on 
brand image and purchase intention An empirical study in the automobile. 
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
Marketing Intelligence & Planning, 30(4), 460–476. 
https://doi.org/10.1108/02634501211231946 
Jang, S., Bai, B., Hu, C., & Wu, C. M. E. (2009). Affect, travel motivation, and 
travel intention: A senior market. Journal of Hospitality and Tourism 
Research, 33(1), 51–73. https://doi.org/10.1177/1096348008329666 
Jang, S., & Feng, R. (2007). Temporal destination revisit intention: The effects of 
novelty seeking and satisfaction. Tourism Management, 28(2), 580–590. 
Jauhari, V. (2017). Hospitality marketing and consumer behavior : creating 
memorable experiences. 
Jin, N. P., Lee, S., & Lee, H. (2013). The Effect of Experience Quality on 
Perceived Value , Satisfaction , Image and Behavioral Intention of Water 
Park Patrons : New versus Repeat Visitors. International Journal of Tourism 
Research, 17(1), 82–95. https://doi.org/10.1002/jtr 
Kamtarin, M. (2012). The Effect of Electronic Word of Mouth , Trust and 
Perceived Value on Behavioral Intention from the Perspective of Consumers. 
International Journal of Academic Research in Economics and Management 
Sciences, 1(4). 
Kandampully, J. (2000). The impact of demand fluctuation on the quality of 
service: a tourism industry example. Managing Service Quality: An 
International Journal, 10(1), 10–19. 
Kaplanidou, K., & Vogt, C. (2006). A structural analysis of destination travel 
intentions as a function of web site features. Journal of Travel Research, 
45(2), 204–216. https://doi.org/10.1177/0047287506291599 
Kim, S. H., Han, H. S., Holland, S., & Byon, K. K. (2009). Structural 
relationships among involvement, destination brand equity, satisfaction and 
destination visit intentions: The case of Japanese outbound travelers. Journal 
of Vacation Marketing, 15(4), 349–365. 
https://doi.org/10.1177/1356766709335835 
Kim, S. H., Kim, S., & Knutson, B. (2010). A Predictive Model of Behavioral 
Intention to Spa Visiting : An Extended Theory of Planned Behavior. 
International CHRIE Conference-Refereed Track, 30. 
Kim, Y. K., Ko, Y. J., Lee, H., & Jeong, R.-S. (2009). Horse Racing Image: 
Re‐ Examination of Relations Between Image and Intention to Visit. Journal 
of Quality Assurance in Hospitality & Tourism, 10(3), 194–217. 
Kopper, C. M. (2009). The breakthrough of the package tour in Germany after 
1945. Journal of Tourism History, 1(1), 67–92. 
Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0: Moving from 
Traditional to Digital (6th ed.). Hoboken, New Jersey: John Wiley & Sons, 
Inc. 
Kotler, P., & Keller, K. L. (2016). Marketing Management 14 Global Edition 
(14th ed.). Boston: Prentice Hall. 
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
https://doi.org/10.1080/08911760903022556 
Lake, L. A. (2009). Consumer Behavior for Dummies. 
Lam, T., & Hsu, C. H. C. (2006). Predicting behavioral intention of choosing a 
travel destination. Tourism Management, 27(4), 589–599. 
https://doi.org/10.1016/j.tourman.2005.02.003 
Lee, J., Graefe, A. R., Burns, R. C., Graefe, A. R., & Burns, R. C. (2008). Service 
Quality , Satisfaction , and Behavioral Intention Among Forest Visitors. 
Journal of Travel & Tourism Marketing, 17(1), 73–82. 
https://doi.org/10.1300/J073v17n01 
Lee, S., Jeon, S., & Kim, D. (2011). The impact of tour quality and tourist 
satisfaction on tourist loyalty : The case of Chinese tourists in Korea. 
Tourism Management, 32(5), 1115–1124. 
https://doi.org/10.1016/j.tourman.2010.09.016 
Loureiro, S. M. C. (2015). The Role of Website Quality on PAD , Attitude and 
Intentions to Visit and Recommend Island Destination. International Journal 
of Tourism Research, 17, 545–554. https://doi.org/10.1002/jtr 
Malhotra, N. K., & Birks, D. S. (2013). Marketing Research : An Applied 
Approach. 
Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research : An 
applied approach (5th ed.). New York: Pearson Education Limited. 
McDaniel, & Gates. (2015). Marketing Research (10th ed.). 
Mowen, J. C., & Michael, M. (2002). Perilaku Konsumen. Jakarta: Erlangga. 
Park, D.-H., & Lee, J. (2008). eWOM overload and its effect on consumer 
behavioral intention depending on consumer involvement. Electronic 
Commerce Research and Applications, 7(4), 386–398. 
Pavlou, P. A., & Fygenson, M. (2006). Understanding and Predicting Electronic 
Commerce Adoption: An Extension of the Theory of Planned Behavior. 
Management Information Systems Research Center, 30(1), 115–143. 
Pearce, D. (1988). Economics, equity and sustainable development. Futures, 
20(6), 598–605. 
Phillips, W., & Jang, S. (2007). Destination Image and Visit Intention: Examining 
the Moderating Role of Motivation. Tourism Analysis, 12(4), 319–326. 
https://doi.org/10.3727/108354207782212387 
Pike, S. (2008). Destination Marketing. Oxford: Elsevier. 
Ryu, K., & Han, H. (2010). Influence of the Quality of Food, Service, and 
Physical Environment on Customer Satisfaction and Behavioral Intention in 
Quick-Casual Restaurants: Moderating Role of Perceived Price. Journal of 
Hospitality & Tourism Research, 34(3), 310–329. 
https://doi.org/10.1177/1096348009350624 
Sekaran, U., & Bougie, R. (2016). Research Methods for Business A Skill-
Oki Almeyda, 2020 
PENGARUH DAILY TOUR SERVICE QUALITY TERHADAP BEHAVIORAL INTENTION (SURVEY PADA 
WISATAWAN YANG MELAKUKAN ONE DAY TRIP ISLAND HOPPING DI LEEBONG ISLAND 
BELITUNG) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 
Building Approach (7th ed.). Chichester: Wiley. 
https://doi.org/10.13140/RG.2.1.1419.3126 
Silalahi, U. (2009). Metode Penelitian Sosial. Bandung. 
Solomon, M., Bamossy, G., Askegaard, S., & Hogg, M. K. (2006). Consumer 
Behaviour, 3rd Edition. A European Perspective: (3rd ed.). London, United 
Kingdom: Prentice Hall. 
Solomon, M. R. (2017). Consumer Behavior Buying, Having, and Being (12th 
ed.). Boston: Pearson Education Limited. 
Stetic, S., Simicevic, D., & Stanic, S. (2011). Same-day trips: A chance of urban 
destination development. UTMS Journal of Economics, 2(2), 113–124. 
Stoel, L., Wickliffe, V., & Lee, K. H. (2004). Attribute beliefs and spending as 
antecedents to shopping value. Journal of Business Research, 57(10), 1067–
1073. https://doi.org/10.1016/S0148-2963(03)00016-X 
Sulistyari, I. N. (2012). Analisis Pengaruh Citra merek, Kualitas produk, dan 
Harga terhadap minat beli produk Oriflame. 
Suyitno. (2001). Perencanaan Wisata. Yogyakarta: Kanisius. 
Tabachnick, B.G. and Fidell, L. S. (2001). Using Multivariate Statistics, 983. 
Tsiotsou, R., & Wirtz, J. (2012). Consumer behavior in a service context. 
Handbook of Developments in Consumer Behaviour. Cheltenham, UK: 
Edward Elgar. 
Um, S., Chon, K., & Ro, Y. H. (2006). Antecedents of revisit intention. Annals of 
Tourism Research, 33(4), 1141–1158. 
https://doi.org/10.1016/j.annals.2006.06.003 
Vélez, P. E. R., Naranjo, L. M. P., & Rodríguez, M. (2018). The impact of daily 
tour service quality on tourist satisfaction and behavioural intentions in an 
island context : a study on tours to Isla de la Plata , Ecuador. Current Issues 
in Tourism, 0(0), 1–5. https://doi.org/10.1080/13683500.2018.1505835 
Wibowo, L. A., Fitriani, F. N., & Ridwanudin, O. (2016). The Influence of 
Perceived Value Against Behavioral Intentions, 15, 506–509. 
Wong, C. U. I., & McKercher, B. (2012). Day tour itineraries: Searching for the 
balance between commercial needs and experiential desires. Tourism 
Management, 33(6), 1360–1372. 
Xu, B., Jing, & Chan, A. (2010). A conceptual framework of hotel experience and 
customer-based brand equity: Some research questions and implications. 
International Journal of Contemporary Hospitality Management, 22(2), 
174–193. 
Yuniawati, Y., & Ridwanudin, O. (2015). Analysis Of Travel Experience Quality 
At City. Journal of Business on Hospitality and Tourism, 1(1), 8. 
 
